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Europe’s audiovisual economy has gone from strength to strength over the past decade

European audiovisual market revenue (€bn)
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The average consumer is now worth between €50-€500 per year to the media economy

Audiovisual revenue per capita (€/year)
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But the sources of revenue are changing rapidly

Europe: Share of revenue by source (%)
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Europe: Annual subscription OTT additions (m)
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Europe: % of households with 1+ OTT products
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To-date, this has been driven primarily by major US groups

Europe: Subscription OTT market share (% of subscribers)
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USA: Pay TV and TV Advertising revenue (€m)
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Europe: Pay TV and TV Advertising revenue (€m)
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This divergence is driven by very different internal market dynamics
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Classically, US-based video-on-demand services have been a product for younger Europeans

Poland, Q1 2017, Netflix subscriber demographics (% of internet users)
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Poland: Proportion of Internet users in the age bracket with Netflix (%)
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UK: % of internet users with Netflix by age
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Global: % of upcoming first-run VoD commissions vs favourite genres among 35+ (skew from average)
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Older groups are also not necessarily fans of non-local content

Poland: enjoyment of watching dubbed/subtitled content (over/under-index relative to average %)
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Which means that the more mature OTT products are driving localisation

Upcoming Netflix titles (% of commissions)
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Although there are likely to be many markets where the major OTT groups don’t localise

Netflix top 30 markets by subscribers, showing Original titles
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Audience demographics — France, Q3 2021 (% of monthly users/viewers)
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In more mature BVoD markets, platforms offer a wide array of content above/beyond linear
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Leading commercial broadcaster commissions (big-5 markets, # by announcement date)
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And catalogues are approaching competitive levels with SVoD products

UK catalogue sizes (August 2021 - # titles)
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UK monthly users of linear/\VoD (% of Internet users)

Which means that at
increasing number of BVoD
viewers are distinct/unique
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TV advertising revenue ($bn)
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TV + online video advertising revenue ($bn)
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Conclusions

@ Despite the pandemic, Europe’s media market is in strong health — and has bounced back from the economic hit rapidly

e But shifts in power are occurring, underpinned by changing consumer behaviour and habits accelerated by COVID

US VoD services are saturating in core, mature, markets — meaning they are increasingly targeting older consumers, and
localising their offers

home turf

But VoD also offers broadcasters a chance to recapture younger, affluent viewers — even as US groups move onto their

In more mature BVoD markets, broadcaster-led services have evolved to offer large ad-funded catalogues, driving
increasingly significant unique audience bases

But to really drive growth — and become more than a ‘second look’ location, fresh exclusive content is needed - ~15% of
commissions in major WE markets are now VOD-centric
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Thank you!

Any questions?

info@ampereanalysis.com

The _ subscribe to our
A M P weekly newsletter
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