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Germany shows the strongest demand for

R = +

Video-on-Demand within Europe in the next few years

Number of users forecast in millions
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Source: Statista Digital Market Outlook 2021 (https://www.statista.com/outlook/digital-markets)

Subscription Video-On-Demand
(S-VoD)

~ subscription to a streaming
service

Electronic-Sell-Through
(EST)

~ digital purchase of
individual contents

Transactional Video-On-Demand

~ digital rentals of streaming
content
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Welcome
af RmE - +
With more than 2.000

shows & movies on demand,

and 50.000 hours

+ 14 TV-channels

We excite up to 7m
Unique User per month

and have 2,4 mio paying subscribers

Source: AGOF daily digital facts March 2021; Basis: users of mobile and/or stationary services (in the last 3 months); GG: 16 J +




The Evolution of RTL+

2007/

2016

2018

2021

2013

RTL NOW, VOX
NOW...

Apps for RTL NOW, VOX NOW &
RTL Il NOW were launched

2015

Evolution

RTL’s video on demand offers
received new features & an
adaptive design.

TVNOW Plus

Offered free catch-up & a PLUS
product including archive, pre-TV,
livestream & less ads.

TVNOW Premium

Offered free catch-up & a
PREMIUM product which included
exlusive content, archive, pre-TV,
livestream & less ads.
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2 mio subscribers

We celebrated 2 million
customers.

By, W B, R,
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2021

RTL+ Launch

Rebranding of our product offer &
communication of our plans to
launch a multipurpose app in
2022.
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B+
at a glance
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What:
Streaming-service including TV live streams in Germany, Austria and Switzerland

Audience:
The general public of Germany in between the age of 14-59 years old.

Business model:

Our business model is a hybrid streaming service funded by both subscriptions
(SVOD) and advertisements (AVOD).

USP:

Broad range of self-produced, country-wide famous and succesful (TV-) content:
from fiction, drama, love and crime to news, lifestyle, reality, dating & sports.
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Advertising

Parallel streams

RTL+ Originals

Devices

Personalized
recommendations

HD Quality

Pre-TV

Live stream

Downloads

Free
3 0, OO/month

website only

Premium
€4,99/month

1 spot

Apps & devices

Premium Duo
€7,99/month

Apps & devices

v

Product
matrix
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Gender

structure

The majority of the RTL+ users is

female
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Most RTL+ users are young

A

16-19
20-29
30-39
40-49
50-59
60+






Verbotene Liebe

EIJTSCH['AND-

T

IN ICH
SCHLAUER ‘ALS

ATTRACTION

‘ DATING HAUTNAH

ATE s |,
%R B




R [ e +

. . ,TVNOW is preparing the show-attack”
in the media

- tvmedia

,TVNOW: RTL attacks Netflix and Amazon
prime”

- Orange by Handelsblatt ) ) Y
,RTL is creating the German Netflix

- W&V
»RTL will be very sucessful with its
streaming offer”
- Reed Hastings,
,RTL is relying on a mix between consistency and
diversification”
- Quotenmeter

“RTL Battles Netflix With Streamer RTL+ Bringing Together TV, Music,
Podcasts”
- The Hollywood Reporter
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WALKTHROUGH
10S App
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Thank you!



